I\/lasgﬁ’-77

consumer

Masan Consumer
(UpCOM: MCH)

29/10/2025




Xay dung nén tang nham tao da ting truéng vao ndm 2026

Tang toc mo6 hinh phan phai truc

tiép dé thuc day ting trudng

Pat dudc Igi thé canh tranh dé
tang trudng bén ving lau dai

4

Tiép tuc thuc day cao cap héa

Trong Thuc pham tién Igi, Gia vi

(tdp trung manh vao nuéc mam)

va HPC (dac biét la cham soc tai
Nnha).

©

M3 réng quy mo cac san pham
mdéi da thu nghiém thanh céng

Doi mai dé nang cao gia tri

thuong hiéu va thdc day tang
trudng

5

Tan dung cac phucng phap
tiép can so héa va Al

Ap dung trong tat ca cac quy
trinh xay dung thucng hiéu

©

Pau tu manh mé vao xay dung
thuong hiéu va kha nang R&D
cho cac nganh hang cét 16i

Thuc day cao cap hda va tang
trudng thi phan

6

Tinh chinh mo hinh kinh doanh
quoc té

M3 réng quy mo thi trudng va
tang trudng dai han



Két qua tai
chinh kinh

doanh trong
3Q2025




MCH thu hep da giam doanh thu trong Q3/25...

Doanh thu (ty dong) EBITDA (ty dong) Ldl nhuén sau thué (ty dong)

=3, 7/ E E . ’
21 935 5108
| | -2.9%
| -3.4% | - e L)
7,987 7517 | i | SRR %.
| 7.5% 5739 5545 : 97, 5474
5 2184 2,021 l . | 2072 1676 .
Doanh thu Q3 Doanh thu 9T EBITDA Q3 EBITDA 9T Lgi nhuan Q3 L3i nhuan 9T

m2024 m2025 B 2024 m2025

m 2024 m2025

P3a gidm tang trudng doanh thu quy 3 3 thu hep so v8i quy 2 du van con chiu tadc déng ngan han cla dut gay kénh GT va qua trinh chuyén ddi hé théng

phan phdicua MCH:

= Kénh GT gidm trong Q3/25 do cac diém ban nho |é gidm hang tén kho tam thai dé thich Ung véi hé théng thué hé kinh doanh mai. Doanh thu quy 3
cla MCH cling bi anh hudng véi muc giam 5,9% so véi cung ky, nhung van cho thay su cai thién so v8i muc gidm 15,1% so véi cung ky ndm ngoai cua
Q2. EBITDA Q3 giam 7,5%, phan anh két qua doanh thu suy giam va co cau san pham vai Igi nhuan gbép thap hon.

» Chién lugc md réng bao phu truc ti€p da mang lai nhiing dau hiéu tich cuc ban dau, véi tang trudng sell-out trén kénh GT, téc do phuc héi nhanh
hon & khu vuc mdi trién khai va cac chi sé hiéu suat ban hang tiép tuc dudc cai thién.

* Lgi nhuan sau thué va Igi ich c6 déng thiéu sé (NPAT-MI) giam 19,1% so véi cung ky. Trén cd sd so sanh tusng duang (LFL), NPAT-MI giam 7,9% so vdi
cung ky, tugng duang vaéi téc d6 giam cua EBITDA.

MQHSSU%';! : Ghi chu: (1) So sanh dua trén co sd tuosng duang cung ky, diéu chinh cho thu nhap va chi phi tai chinh



.. khi trién khai bao phu truc tiép (Direct Coverage) dan mang lai két qua phuc héi.

Giam muc ton kho va sé ngay ton kho Tong doanh thu va doanh thu GT cai thién
trong Q3/25 khi diéu chinh muc hang ton kho YoY

Doanh thu kénh

Tong doanh thu truyén théng (GT)

Nha phan phdi

Mdc tén kho

_ [0)
15% YoY 30% YoY 59/0
-9.9%
Tong doanh thu diéu Doanh thu GT diéu
chinh tugng dugng chinh tusng dusng ™
Ngay tén kho -0.7%
-3.8%

Ghi chu:(1) S6 ngay tén kho trong quy 3/2024 dudc diéu chinh |én han 20 ngay (so véi 14 ngay da céng bé trude dé trong tai liéu két qua quy 3/2024), phan anh sé liéu
Masan Y thuc té vao cudi 3Q2024.(2) Cong ty Udc tinh mat nha ban si thudng duy tri khodng 7 ngay tén kho, do dé viéc giam hang tén tri gia khoang 400 ty déng tuong Ung Vi 4
AT mUc giam 2 ngay tén kho, dua ton kho hién tai vé khoang 5 ngay.



Tang trudng hai chif s trén cic kénh khac ngoai GT

Doanh thu Q3/25 cia MCH (ty dong) va tang trudng YoY theo kénh (%)

1,218 359 63 216

12.5% 14.8%

Ban I& hién dai (MT) Xuat khau Thwong mai dién tor Nha hang, Khach San, Quan Café

Doanh thu Tang trudng
(ty déng) doanh thu (%)
Masan 7>

consumer



Qua trinh chuyén doi kénh GT sang md hinh Phan phéi truc tiép dang
cho thay dau hiéu phuc héi ting trudng
Q3 sv Q2 Ca cadu doanh thu theo nganh hang trong Q3/25

v13,8% svck 423,7% sv Q2

Gia vi
2.849
4,.8% , Ago dcb
a 2.464
Thyc pham _ 7,6% , A170 dcb
tién loi SlEgE v57% svck a26,0% sv Q2
43% W80 dch 32,7%,, ¥ 300 dcb
o x 1.269
)
dc’;cr:gugf?agi - P v0,5% svck al15,7% sv Q2
Ca phé I 324 20,0% k v18,7% sv Q2
a phe v20,07 SVC vio,/ 70 SV
405 16,9% , A9o dcb

Cham séc ca . 571

nhan & gia 4219% svck 428, 7% sv Q2

dinh 468
o 359 32,8% , A10 dcb
C ROMC I SRy . 213 414,8% svck  49,2% sv Q2 i ‘

m Giavi ®mThycphadmtiénlgi = D6 uéngdoéngchai ~ Caphé = HPC = Xuitkhidu  Khac
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Tang trudng du kién sé& quay tré lai khi qua trinh trién khai mé hinh
da hoan tat...

Thém diém ban

~
/

~345K (..i0%) 30% (- sv.c0%

Ty trong trén doanh thu cua
Nha ban lé truyén théng Ién
sau khi trién khai
Phan phdi truc tiép

Piém ban hang
sau khi trién khai
Phan phai truc tiép

Khoéng gia tang chi phi

Gia tang d6 hiéu qua

N O
/k

102 (a50%) 3’4 (250%)

Piém ban trung binh

thang/nhan vién ban SKUs trén moi don hang
hang' sau khi trién khai g o S pu
sau khi trién khai Phan phéi truc tiép Pua cac san pham mol
Phan phai truc tiép N ~~ - . .2 p
truc tiep den cac diem ban
~ ° o n 9
Thu nhap theo Pai dién ~3.500 le
[N ~7 ° [ )
hiéu suat kinh doanh e
MUc thu nhap t&i da lén dén  thay thé mé hinh nhan vién L hang
20 triéu dong/thang, ti€p thi théng thudng sau Khi trién khai
tang tU muc tran 14 triéu Phan bhéi truc tié
déng/thang trudc day P ' P

I\/Iasgé7

AT (1) Tong s6 diém ban dugc phu trach chia cho sé lugng nhan vién ban hang.



...nh3 su phuc hdi doanh s nhanh sau moi giai doan®.

Gial doan 1-3
T9/2024 - T6/2025

5,7% svck

Tang trudng doanh
sO ban ratrong
Q3/25

v

Gial doan 4-5
T7 - T8/2025

5,5% svck

Tang trudng doanh
gban r throng
Q3/25

Giali doan 6
T9/2025

10,5% svck

Tan trUdn doanh so6
anra trong
Q3/25

i

Cac giai doan 4va5 ghi nhan téc dé phuc hdéi nhanh hdon, dat muc run-rate 12
thang chi sau 3 thang trién khai nhé vao (1) kinh nghiém trong dao tao va chuan bi
ddi ngili ban hang, va (2) ho tré hdu can danh cho nha phan ph0|.

Pat toc do run-rate3
tuong ducng 12 thang
chi sau 6 thang trién khai

(1) L6 trinh trién khai md hinh Phan phéi truc tiép mai: Giai doan 1 (thang 9/2024), Giai doan 2 (thang 1/2025), Giai doan 3 (thang 6/2025), Giai doan 4 (thang 7/2025), Giai doan 5 (thang 8/2025),

Giai doan 6 (thang 9/2025).

(2) Doanh sé clia nha phan phdi (sell-out) la doanh sé tU nha phan |oh0| dén céc clia hang ban 1€, phan anh nhu cau thuc té cua ngUd| tleu dung trén thi trusng. Biéu nay khac véi “sell-in"
MaSgD> (doanh s6 ban vao), do ludng lugng hang ma nha san xuat ban cho cac kénh phan ph0| Doanh thu ma MCH bao cao 13 doanh s3 “sell-in". 8

cocl’] (3) Run-rate la chi sé dung dé udc tinh két qua hoat déng ca nam dua trén hiéu suat hién tai trong mot giai doan ngan han (thang, quy).



Céac nhan hiéu chu luc ting truéng manh mé, trong khi nhén hiéu
méi dugc hudng Igi t* md hinh kinh doanh ban lé tdi uu.

B omachi

Tong téng
trudng cua MCH
tai kénh GT

Doanh thu ban A13% 0% A'7% 429% v7%

ra (sell-out') sv Q3/24 sv Q3/24 sv Q3/24 sv Quy 2/252 sv Q3/24
Tudng trudng 420% 433% 2 41% 2 42% 2140%
diém ban sv Q3/24 sv Q3/24 sv Q3/24 sv Quy 2/25 sv Q3/24

Chanté: Mot thuong hiéu mdéi dang tang trudng manh
nhd mo hinh phu truc tiép
Viéc ti€ép can truc ti€p cac nha ban |é da giup thuang
hiéu tham nhap thi trudng nhanh han va thuc day da
ban ra manh mé han so vai khi phu thudc vao cac nha
ban |é truyén thong Idn..

(1) Doanh s6 clia nha phan phdi (sell-out) 1a doanh s6 tU nha phan phdéi dén cac clfa hang ban |é, phan anh nhu cau thuc té clia ngudi tiéu dung trén thi trudng. Diéu nay khac vai “sell-in”
MaSgD (doanh sé ban vao), do ludng lugng hang ma nha san xuat ban cho cac kénh phan phéi. Doanh thu ma MCH bao céo |a doanh sé “sell-in".

S (2) Vi Chanté dugc ra mat tai kénh GT vao quy 4/2024, nén so sanh doanh sé theo quy (QoQ) la phu hap han.



Ty suat Igi nhudn EBITDA duy tri 8 mic ~27,0% trong Q3/25, phan anh
viéc kiém soat chi phi hiéu qua

46.8% 45.6%

27.3% 26.9%
25.0% 54 204 25.9%
I I I I I223%

Bién Id[nhuan Bién EBITDA Bién Igi nhu;an trudc
gdp thué
B 30Q2024 m3Q2025

46.6% 45 5o

26.1% 26.1% )
23.6% 23.3% 24-9%
I I I I I ]

Bién Id[nhuan Bién EBITDA Bién Igi nhuAgn trudc
gop thué
B 972024 ® 972025

Bién IGi nhuan rong Bién IGi nhuan rong

= Bién Igi nhuan gbép trong Q3/25 giam nhe, chud yéu do cd cau san pham va san lugng giam.

= Tuy nhién, MCH van duy tri dudc bién EBITDA cao 8 muc 27,0%, nhd téi uu hda chi phi ban hang.

» Bién Igi nhuan rong sau Igi ich c6 déng thiéu sé (NPAT-MI) giam, chl yéu do thu nhap tai chinh gidm dé chi tra cé tic nam
2024,

Masan 7> 10
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Danh muc san pham maéi tiép tuc dan dit ting truéng nhd dén dau
xu huéng ngudi tiéu dung

Cao cap héa

Tap trung vao nganh hang

~20% Thuc pham tién

: : d h i i 1 2 e - ® ~
E)<“>'Osnégﬁg|othz“a’mofr?c’ﬁi !9'9 Gla, vi, PO . Sdc khée va tinh than
6 san pham

et uong dong chai

trong nam 2026

Uu tién sy tién Igi

l\/lasan‘7 i
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Gia vi

Cd cau doanh thu gia vi Q3
(ty déng)

Doanh thu (ty dong)

‘7.70/0
7, 66’7

Doanh thu 9T
m 2025

+8.8% Yo,
12%

7,119

-11.2% Yo,
12%

3 8/
-24.7% YoY,

2849
2,457 54%

Doanh thu Q3
2024

+11.1% YoV,
22%

B Nudcmam = Khac

Tuang &t

Nudctugng =

* MUc gidm doanh thu nganh hang Gia vi da thu hep so v8i Q2 nhd su phuc héi cla tudgng &t va
hat ném, gia vi khac. Trong khi dé, nuéc mam va nudc tuong van dang chiu ap luc ngan han
trong giai doan diéu chinh hé thong phan phéi mai. Trong Q4, MCH dang tap trung vao:

« Nudc mam: (1) cai ti€n nhan hiéu Nam Ngu véi san pham nang cap va ma rong phan phdi,
(2) tung M&i bd suu tdp Nnudc mam di san trong chién ludc Mma réng thuong hiéu, (3) day
nhanh phan khuc cao cap dan dat bai san pham mdi nuéc mam CHIN-SU 365.

« Nudc tuong: tai cd cau danh muc véi viéc nadng cap san pham va dinh hudng marketing
muc tiéu.

hnasaﬁfi>

consumer

Bién Igi nhuan goép (ty dong)

55.1% .
53.2% 23.9% 53.5%

Lgi nhuan gép Q3

L3i nhuan gbp 9T
m2024 m2025

* Bién Igi nhuan gép Q3 gidm do c3 cau san
pham

12



Thuc pham tién Igi

Doanh thu (ty déng) Doanh thu san pham Omachi

| (ty d6ng)
4. 6/ I ]
6957 T :
6,637 : q 90/0
3 513
: 3,257
S, 7/
| 28%
2614 2464
I l ) )
Doanh thu Q3 Doanh thu 9T Doanh thu Q3 Doanh thu 9T

2024 m2025
m2024 m2025

* Méc du doanh thu quy 3 chi tdng nhe, Omachi van duy tri muc tiéu thu manh mé véi tang trudng hai
ch{ s6 tai kénh MT va déng gép tich cuc tU cac phan khidc méi nhu mi trén, té va ly. Bén canh 4o,
nhd ma réng bao phu truc ti€p va hoat dédng marketing tai diém ban hiéu qua, Omachi van git viing
két qua kha quan tai kénh GT, bat chap thi trudng cham lai. Trong khi dé, Kokomi chiu anh hudng
ngan han do diéu chinh tén kho trong qua trinh trién khai ma réng phan phai truc tiép.

* Budc sang 4Q25, Omachi sé cung cd vi thé thuang hiéu so véi déi thu chinh trong phan khuc cét 16i,
déng thai duy tri da tang trudng & cac nganh hang cé tiang trudng cao. Kokomi sé tai tung san pham
dudc nang cap chat lugng va thuc hién cac hoat déng marketing tap trung tai khu vuc chién lugc.

I\/Iasgrll—j7
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Bién Igi nhuan goép (ty dong)

42.7%
41.0%
I 39.6% I 39-8%
Lai nhuan gbép Q3 Lai nhuan gbp 9T

m 2024 m2025

= Bién Igi nhuan gop giam so vdi cung ky, phan
anh chi phi khi dau tu vao cai thién cong thuc
va bao bi san pham.

13



Do udng déng chai

Doanh thu (ty dong) Bién Igi nhuan gop (ty dong)
Sy 491%
g . . 48.8%
3,868\A 48.4% 48.3%

3,577

-0.5%
——

1,275 1,269

Doanh thu Q3 Doanh thu 9T
m2024 m2025

Lgi nhuan gép Q3 Lgi nhuan gop 9T

m 2024 m2025

= Bién Igi nhuan gép gill 6n dinh trén 48% trong Q3/25, chi giam nhe 3
muc |Gy ké.

= Nganh hang d6 uéng déng chai ghi nhan su phuc haéi so vdi muc tang
trudng am trong Q2. Wake-Up 247 tang trudng 2,2% so vaéi cung ky,
nh3 ma réng bao phu truc tiép, trong khi cdc nganh hang phu nhu
Compact (+35,0% YoY) va Faith (+21,5% YoY) dat tang trudng an tugng,
phu hgp véi dinh hudng chién lugc cia MCH.

= BUPNON TEA365 ra mat dong san pham mdi trong quy 4, vai thiét ké
bao bi hién dai, céng thuic cai tién, va chién dich truyén thong mdi
nham cung c6 hinh anh thuong hiéu tugi tré, nang déng.

, 14
MQ&%‘;‘, (1) Bottled Beverages comprised energy drinks, soft drinks, bottled water, nutrition drinks, and RTD tea



San pham Cham séc ¢ca nhan va gia dinh

Doanh thu (ty dong) Bién Igi nhuan gop (ty dong)
e 441% e
1,313 36.1% 35.6%
571
) .

Doanh thu Q3 Doanh thu 9T
m2024 m2025

= K&t qua tich cuc ciia nganh hang HPC chu yéu dén tu cac thuong hiéu mdi
phat trién cia MCH. Doanh thu Chanté trong Q3/25 tidng 83,9% so v43i cung
ky, minh ching cho thanh céng ban dau nhd mé hinh phan phéi mdi (Direct
Coverage), gilp tang hiéu qua marketing tai diém ban va ma rong dé tham
nhap thi trudng so véi kénh phan phdi truyén théng.

= Homey - ddng nudc giat phan khuc tiét kiém ra mat trong Q3 — dat gan 40 ty
dong doanh thu, md ra tiém nang ti€p can phan khuc nay.

* Tuy nhién, doanh thu b6t giat NET giam 16,5% so vé&i cung ky do téc do thich
Ung cham véi mé hinh phan phai méi.

* Trong Q4, Chanté sé tang cudng hién dién tai kénh GT théng qua tai trg
chuong trinh truyén hinh, khuyén khich dung thd, va ma rong dé phu truc
ti€p.Trong khi d6, NET sé ra mat san pham mdi va tan dung hé théng phan
phdi mdi dé phuc hoi da tang trudng.

Mas@

consumer

Lgi nhuan gop Q3 Lgi nhuan gop 9T
m2024 m2025
= Bién Igi nhuan gbép Q3 duy tri muc tdng so véi cung ky, dugc ho tro
bdi co cau san pham tai vu va Igi thé quy mé khi tang san lugng.

15



Ca phé

Doanh thu (ty dong)

5 3%

1,190
1,130
\QO.OO/O
405
. ]
Doanh thu Q3 Doanh thu 9T

m2024 m2025

= Nganh hang ca phé chiu ap luc ngan han trong Q3 do nhu cau tiéu thu
giam va chuyén déi mang lugi phan phai.

* Trong Q4, Vinacafé sé ma réng bao phu véi bao bi géi nho (sachet) mdi
nham tang kha nang nhan dién tai diém ban. Trong khi d6, Wake-Up
sé ra mat san pham daéi maéi, dua trén mo hinh thi nghiém thanh céng
trudc do.

I\/Iasgrrj7
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Bién Igi nhuan gop (ty dong)

31.6% 31.6%
27.8% I 27.4% I
Lgi nhuan gép Q3 Lgi nhuan gop 9T

m 2024 m2025

= Bién Igi nhuan gdép tang trong Q3, dugc ho trg bai cac chién lugdc
dinh gia.

16



Kinh doanh quéc té “Go Global”

Thi trudng quoc té tiép tuc duy tri da tang trudng trong Q3

Doanh thu (ty déng) ’ﬂ 7%
1075 Pay nhanh mé hinh xay dung thudng
hiéu tai cac thi trudng chau A
313 .
Doanh thu Q3 Doanh thu 9T WOO'WOfthS V/ c—owfmrgg

m2024 m2025
= Nganh hang Thuc pham tién Igi va Ca phé dan dau da tang trudng xuat khau
trong quy 3, véi muc tang lan lugt +60,8% va +21,9% so v3i cung ky. 32
= Cac thi trudng chau A tiép tuc 1a déng luc tdng trudng chinh. MCH day manh 900
cac hoat dong xay dung thuong hiéu tai cac thi trudng chién lugc va ma réng o/ - Clfa hang tai My va
do phu sang cac thi trudng madi. Cua hang tai Uc Han Quéce
= Cac thuang hiéu chu luc Chinsu va Nam Ngu nang cao hién dién théng qua
viéc dudc bay ban tai cac chudi ban |é hang dau qudc té.

17
Masan : (1) Management estimate.
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Khuyén céao

Bai thuyét trinh nay dudc chudn bi bdi Masan Consumer Corporation va/hoac cac céng ty lién két clia Masan (goi chung 1a "MCH"; cung vd&i bat ky can bd, giam déc, nhan vién, cé van
hoac dai ly nao clia MCH, goi chung la "Ngugi chuan bi") véi muc dich dua ra mot s6 thong tin nhat dinh lién quan dén cac hoat déng kinh doanh va chién lugc ctia MCH. Tham chiéu
dén Ban trinh bay nay bao gém bat ky théng tin nao da hodc cé thé dudc cung cap bang van ban hoac bang I3i ndi lién quan dén Ban trinh bay nay hoac lién quan dén bat ky cau hoi
nao khac lién guan dén Ban trinh bay nay.

Mac du théng tin trong Ban trinh bay nay dudc cho la chinh xac, nhung Nguai chuan bi da khong tién hanh bat ky cudc diéu tra nao lién quan dén thong tin do. NGUGI CHUAN B| TU
CHOI RO RANG BAT KY VA TAT CA TRACH NHIEM PHAP LY DOI V3| CAC TUYEN BO HOAC BAO BAM, RO RANG HAY NGU VY, CO TRONG HOAC THIEU SOT TU BAI THUYET TRINH NAY
HOAC BAT KY THONG TIN LIEN LAC BANG VAN BAN HOAC BANG MIENG NAO KHAC DUOC TRUYEN CHO BAT KY BEN QUAN TAM NAO LIEN QUAN DEN BAI THUYET TRINH NAY.
Nhung khéng gidi han, khéng cé tuyén bé hoac bdo dam nao dudc dua ra vé viéc dat dugc hoac tinh hdp ly va khéng nén dua vao bat ky du bao, udc tinh, du béo, phan tich hoac tuyén
bé hudng tdi tuong lai nao cé trong Bai thuyét trinh nay, vé ban chat clia ching lién quan dén moét sé rdi ro, su khéng chac chan va gia dinh cé thé khién két qua hodc su kién thuc té
khac biét dang ké so v&i nhiing gi dudc thé hién hodc ngu y trong Bai thuyét trinh nay. Chi nhiing tuyén bé va bdo dam cé thé dudc thuc hién trong mot théa thuan bang van ban duat
khodat, néu, khi mot thoa thuan dugc thuc hién, va tuan theo cac gidi han va han ché cé thé dudc quy dinh ‘trong d6, mdi co6 bat ky hiéu luc phap ly nao. BANG CACH CHAP NHAN TAI
LIEU NAY, MO NGUOI NHAN DONG Y RANG KHONG Al TRONG SO NHUNG NGUSI CHUAN BI CONG NHU BAT KY DAI DIEN TUGNG UNG NAO CUA HO SE CHIU TRACH NHIEM PHAP LY
DOI VI BAT KY TON THAT HOAC THIET HAI NAO, CHO DU TRUC TIEP, GIAN TIEP, DO HAU QUA HAY CACH KHAC, MA BAT KY NGUGSI NAO DUA VAO BAT KY TUYEN BO NAO TRONG
HOAC THIEU SOT TRONG BAN TRINH BAY NAY, CUNG V3l THONG TIN KHAC BUGC CUNG CAP LIEN QUAN DEN VIEC DO, VA BAT KY TRACH NHIEM PHAP LY NAO NHU VAY BEU B| TU
CHOI RO RANG.

Tru trudng hgp dudc chi dinh khac, Ban trinh bay nay trinh bay thong tin ké tU ngay nay. Trong bat ky trudng hgp nao, viéc cung cap Ban trinh bay nay sé khoéng tao ra bat ky ngu y nao
rang sé khéng cé thay déi nao trong cdéng viéc clia MCH sau ngay nay. Khi cung cap Ban trinh bay nay, Ngudi chuan bi cé quyén slia ddi hodc thay thé Ban trinh bay nay bat ky lic nao
theo quyét dinh riéng clia ho va khéng cé nghia vu cap nhat bat ky théng tin nao cé trong Ban trinh bay nay hoac stta chta bat ky diém khéng chinh xac nao cé thé trd nén ré rang.

Viéc phé bién Ban trinh bay nay cling nhu bat ky phan nao ctia ndi dung cda né déu khéng dudc coi la bat ky hinh thidc cam két nao ctia Ngudi chuan bi hodc bat ky chi nhanh tusng
Ung nao cua ho dé ky két bat ky hgp déng hoac giao dich nao hodc tao ra bat ky nghia vu rang budc phap ly nao déi véi Ngudsi chuan bi. Ngugi khai thué bao luu rd rang, theo quyét
dinh tuyét déi clia ho, ma khéng can théng bao trudc va khong cé bat ky trach nhiém phap ly nao déi véi bat ky ngudi nhan nao, cham dut cac cudc thao luan véi bat ky ngudi nhan nao
hoac bat ky bén nao khac.

BAI THUYET TRINH NAY KHONG NHAM MUC BICH LAM CG S3G CHO BAT KY QUYET BINH BAU TU NAO. BAI THUYET TRINH NAY KHONG CAU THANH HOAC LA MOT PHAN CUA BAT KY
DE NGH| HOAC L3I M3SI BAN NAO, HOAC BAT KY L3I M3I CHAO MUA NAO, BAT KY CO PHIEU NAO TRONG MCH HOAC BAT KY TO CHUC NAO KHAC, CUNG NHU NO HOAC BAT KY
PHAN NAO CUA NO HOAC THUC TE VE VIEC PHAN PHOI CUA NO SE KHONG TAO THANH CG S CUA, HOAC BUGC DUA VAO LIEN QUAN DEN, BAT KY HOP BONG HOAC CAM KET
HOAC QUYET BINH DAU TU NAO LIEN QUAN DEN DO, CUNG NHU KHONG CAU THANH KHUYEN NGHI LIEN QUAN BEN €O PHIEU CUA BAT KY TO CHUC NAO.

KHONG CO UY BAN CHUNG KHOAN HOAC CG QUAN QUAN LY NAO G HOA KY HOAC G BAT KY QUOC GIA NAO KHAC CO Y KIEN VE TINH CHINH XAC HOAC DAY BU CUA BAI THUYET
TRINH NAY HOAC CAC TAI LIEU CO TRONG TAI LIEU NAY. BAN TRINH BAY NAY KHONG PHAI LA VA TRONG MOI TRUGNG HGP KHONG BUGC HIEU LA BAN CAO BACH, CHAO BAN RA
CONG CHUNG HOAC BAN GHI NHG CHAO BAN NHU BUGC BINH NGHIA THEO LUAT CHUNG KHOAN HIEN HANH VA SE KHONG TAO THANH CGO SG CUA BAT KY HGP BONG NAO.

Viéc phan phai Ban trinh bay nay d mét sé khu vuc phap ly nhat dinh c6 thé bi han ché bdi phap luat va theo d6, nhiing ngudi nhan Ban trinh bay nay tuyén bé rang ho cé thé nhan
dudc Ban trinh bay nay ma khéng vi pham bat ky yéu cau dang ky nao chua dudc dap Ung hodc cac han ché phap ly khac trong khu vuc tai phan noi ho cu trd hodc tién hanh kinh
doanh

l\/lasan‘7
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